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Trying to be 
brief! 

NYC ad days

Philly ad 
days

Grad school

Teaching library 
research skills 

Now speaker, 
trainer, coach





•No distractions – no menus, no sidebar, no footer, 
no blog posts 

•One single CTA, one single action to take

•ALL are types of landing pages:
◦ Opt-in for free gift
◦ register for webinar
◦ sign-up live event
◦ Book a call
◦ buy a course
◦ buy workshop
◦ buy services 



Yes, I use bit fancier 
tools now – Thrive 
Architect – but I 
started simple 



•Because sidebars + small forms are ignored 

•Because you want a dedicated URL to share on 
social media
◦ Even create custom opt-ins for different platforms 

• So you can participate in giveaways or bundles

• Easy URL to share as a podcast guest, guest blog 
posts

• Easier to share/promote if you cross-promote with 
others, for affiliates to use 

•Because research says more landing page, more 
traffic, more conversions



•Opt-in Form = the place enter name/email, often 
part of a landing page or shown in sidebar, footer, 
in-content on a post
◦ Variations on the form: sliders, pop-ups, ribbons, lightboxes, exit-

intent pop-up

•Opt-in Page or Landing Page = has more info on 
why someone should opt-in/register/purchase, uses 
visuals, may offer social proof



Opt-in Form Opt-in Page

Above the fold on your website Your main page of your site

Pop up to gather webinar sign ups To promote your webinar

Slide to promote a free checklist related to the 

content on page

To promote free checklist 

Overlay to inform visitors of your email list or 

newsletter.

To promote your weekly newsletter

Pop up to grab attention as visitor leaves site To promote each product you sell/refer

Below blog post to offer reminders of more content 

like this 

To promote your free content to the world

Slide to encourage sign ups to read more wonderful 

content

To promote your exclusive content to the world



1. Page Loads Slowly

2. Page Isn’t Tailored to 
Audience

3. Page Is 
Cluttered/Distracting

4. Info Doesn’t Set Offer 
Apart

5. Offer Doesn’t Match 
Marketing/Promotion 

5. Missing or Irrelevant 
Images

6. Forgetting Social Proof

7. SEO Applies to 
Landing Pages too 

8. Page Isn’t Mobile-
Friendly

9. Weak CTAs 



Compelling headline

List of Benefits

Attractive visuals

CTA Speaks to Right Person

Social Proof – build trust

Form/Payment that works





• Lead magnet, webinar, course, etc 

Keep the focus narrow and only on the ONE thing

Hook your audience early

Highlight benefits of your offer 

• Those in early stages need different offers + language vs those ready to buy high-ticket

• E.g. moms of toddlers vs moms of teens 

Speak to your ideal customer, no one else 

Clear, compelling CTA (call to action) 

Social Proof – testimonials, quotes from SM, #downloads 



• Your best chance to 
hook your audience 

• If they aren’t compelled 
to keep reading .. Uhoh

• Talks to benefits of your 
free gift or paid offer 



Make a list of the benefits of your gift, webinar, or offer

• Features are factual statements about products/services. Features say 
what something does.

• Benefits answer “so what” and “what’s in it for me?”

• E.g. Electronic toy – batteries include [FEATURE] -> product ready to use 
[mild Benefit] - > happy, not disappointed, child on Christmas morning 
playing with toy immediately [BENEFIT] 

Start from features and then what is benefit of each

Bullets are you friend! 



•Know your people, know their real wants, 
know their language

•Change your PoV – think like your customer, 
not as you. Start thinking in terms of 
Results

•Ask “So what?”

•“WHAT’S IN IT FOR ME?!”



• Keep them simple but attractive, 
attention-getting

• Representative – what are people 
getting

• Appealing to your ideal customer –
check! 

• Uncluttered 

• Easy to read text on any graphics 

• Include your logo or URL in graphic 

• Canva is your pal! Use templates, 
keep it easy



One, clear, compelling action to 
take

Speak right to your ideal person

• Do better than ‘download now’

• Use “you” or even “I” language 

Action-oriented, benefit-focused 

Contrasting colors, easy to read

Above the fold and lower on page 



•Add info that builds more trust 

• Testimonials

•Product/course reviews

• Social quotes

•Mentions of results

• Even # of downloads



• Test your email system connection +/or payment 
connection 

•Use the simplest link/connection – PayPal links are 
fine! 

• Simple forms, basic info – don’t ask for more than 
you need
◦ i.e. you don’t need phone, shipping info for free gifts – asking = 

friction 
◦ E.g. if you only want to work with companies with 50+ employees 

you may need field that asks company size 



• Short, focused – one problem, one solution

•Write your copy out in Word or Google Docs first 

•Copywriting hacks that WORK - BAB (Before After 
Bridge) and PAS (Problem Activate Solution)
◦ show + tell them how life/biz will be after getting 

your thing 

•Keep your visuals simple – Canva, AdobeSpark
◦ Yes, you need visuals! Well past days of text-only long copy pages 

•Bullet points and white space are your friends 



•Don’t be so super aggressive, pushy, or shouty

•Don’t talk all about you  >> WIIFM

•Don’t stress so much you go overboard on design 

•Do speak the language of your ideal customer + get 
specific

•Do talk situations, scenario and not so broadly 
◦ E.g. your people may not know they have a 

‘mindset’ issue – but they know they have an 
‘emotional eating issue’

•Do write shorter, clearer and skip paragraphs 





•Keep it simple + use what you’ve got before fancy

•Check if you WordPress theme has a landing page 
template built-in 

• Your email marketing software may include landing 
page feature (CK, Aweber, ActiveCampaign**, 
Flodesk, GetResponse)



•Pay attention to what others in your niche do – but 
you still do you! 

• Let’s look at examples … 



Headline – why 
does reader care?

Details + Benefits –
what are they 
getting

Visuals– show what 
it is

CTA– what do next

Social Proof– why 
trust me, others did













Takes time and 
practice get 

better at creating 
landing pages

Test and see what 
you audience 
responds to -

tweak



• Let’s dive in to create landing pages and looking at 
more examples 

• Your questions

•What’s next 

Come hangout and ask more questions, share your 
landing pages in the Mighty Marketing Mojo hangout 

https://www.facebook.com/groups/mightymarketing
mojo

https://www.facebook.com/groups/mightymarketingmojo

